In the Name of Allah, the Most Gracious, Ever Merciful
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Lesson 2 – Understanding AI, Social Media & Algorithms
Learning Objectives
· Understand how algorithms control content exposure 
· Recognise how repeated content shapes thinking 
· Explain why digital environments are influential 
· Identify risks of passive consumption 
Starter
· Question:
“Why do you keep seeing the same type of content?” 

Islamic / Ahmadiyya Input
· Algorithms: 
· Track behaviour (likes, views, shares) 
· Push similar content repeatedly 
· Create narrow perspectives 
· Leads to: 
· “This is normal” thinking 
· Influence on beliefs and identity 
· Qur’an: “Follow not that of which thou hast no knowledge” 
· Digital environment = your mental and spiritual environment 
· Hadith: companion analogy (musk seller vs blacksmith)
→ Today’s companions: 
· Influencers 
· Content creators 
· Feeds 
Key Message:
→ Algorithms guide towards engagement, not truth
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Activity: Understanding Influence
· Class identifies:
· What influences a child online 
· Risks of repeated exposure 
· Then solutions: 
· Monitor platforms 
· Review activity 
· Reset feeds 
· Encourage intentional viewing 
· Replace passive scrolling with purposeful content
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